QR Codes for Smart Packaging:
•

The Future of Packaging

QR Codes for smart packaging has disrupted the way brands function, especially packaging-first (intelligent
packaging) brands, by catering to a large audience and instilling a positive effect on brand perception.
The global smart packaging industry is anticipated to grow by $20 billion by 2024. This implies that smart
packaging and product packaging is anticipated to grow in leaps and bounds in the coming years.
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How global brands are killing it with QR Codes on
packaging
Most Fortune 500 brands such as Coca-Cola, PepsiCo, and Amazon have already incorporated QR Codes on
their packaging, and indeed witnessed a massive surge in sales, ROI (Return on Investment), and achieving
KPIs.
With the increase in smartphone usage and integration of QR Code readers in all the latest smartphones, smart
packaging is the future in the packaging industry.
According to research from Smithers Pira, The Future of Active & Intelligent Packaging, the smart packaging
market is forecasted to grow at an annual average rate of 5.9%, reaching $7.56 billion by 2023.
In Europe and Brazil, SIG observed that consumers were particularly interested in production and expiration
dates, because they wanted to learn about the product’s journey and quality.
The usage of QR Codes is massive in Asian countries, especially China and Japan.
In the Asian Pacific region, Korea and Japan, including China have implemented QR Codes as a means of using
packaging to serve as a medium of translation between the physical and digital worlds.
According to Mintel, there was an increase of 83% in the usage of QR Codes in the APAC region between 20142018, attributing to the large scale usage and benefits of QR Codes on smart packaging.
Smart packaging with QR Codes has yielded a number of benefits for different companies. The following are
several of those benefits.
QR Codes for smart packaging serve as the benchmark for fighting counterfeiting and ensuring the authenticity
of the product.
QR Codes on smart packaging and product labels instill trust in consumers while letting them know about their
product origin, steps involved in its manufacturing, logistics, and ingredients.
QR Codes on product packaging is crucial to help report product loss and reduce product theft. UPS (United
Postal Service) estimated that 1% of their shipments is either lost or damaged. The integration of QR Codes on
a product’s packaging could potentially reduce the overall theft rate and damage rate significantly.
QR Codes on packages can also be leveraged to identify supply chain inefficiencies, reduce costs and errors,
and improve product performance thus increasing profit margins.
Below are some examples of real-life situations where big companies used QR Codes to improve sales.
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1. How Hershey’s nailed product transparency with QR Codes
Hershey’s product transparency initiative with QR Codes

Source
Hershey’s unveiled SmartLabel QR Codes on its Hershey’s Kisses Milk Chocolate to promote ingredient
transparency and provide quick access to brand representatives.
The inclusion of QR Codes on Hershey’s product packaging was not just to offer relevant information but also
to alert their consumers of any allergens or artificial sweeteners present.
All consumers had to do was scan the QR Code and they were redirected to a landing page to read a glossary
of ingredients, view nutrition facts or allergens and have access to directly contact the brand with any further
queries.

2. How Coca-Cola improved customer engagement with QR Codes
Product packaging that comes with QR Codes is an excellent method to increase and improve customer
engagement drastically.
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Coca-Cola deploys QR Codes to strengthen customer engagement

Source
Coca-Cola introduced dynamic QR Codes on their products with new content that provided special experiences
to customers every time they scanned the QR Codes, thus promoting customer engagement.

How to boost engagement with QR Codes
QR Codes on products can help retailers and brands stay connected with their customers during the entire
purchase cycle, including post-purchase.
With QR Codes being embedded into the product packaging, customers can scan them to –
1.
2.
3.
4.

Know about the product’s origin, and contents
Participate in any of the customer retention programs such as loyalty programs and coupons and discounts
Alerts about product usage such as product expiration dates, recipes, and videos related to the product
Closest locations or sites of purchase in case of repurchasing
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3. How UK’s Huhtamaki combated waste with QR Codes

Single wall hot cups and paper vending cups had QR Codes placed on them in order to redirect the users to a
landing page containing the details of the growing numbers of cup recycling sites and locations across the UK
to promote conscious living.
Becci Eplett, marketing manager for Huhtamaki UK says, “The cup aesthetic is a vital contributor to the overall
drinking experience, but we also wanted to do more to help communicate the recycling message.”
According to the United Nations, roughly one-third (over 1.3 billion metric tons) of all food products for human
consumption is lost or wasted annually. This is mainly because of poor practices and the storage and recycling
logistics of goods.
The amount of waste adds up to a significant financial burden for the food industry. Plus, it creates a major
environmental hazard.
However, designing and manufacturing of the product packaging can help fight waste rather strongly. QR
Codes on product packaging can serve as a powerful tool to prevent food from going to waste by encouraging
customers to scan the QR Code to set up reminders on their smartphones about the product, different ways to
use the food, expiration dates, and disposal method in case of expiration.
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Huhtamaki’s move towards recycling with QR Codes

Source
Huhtamaki launched an initiative to increase cups recycling in the UK.
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Data collection and further insights

Retailers of product packages are best advised to host dynamic QR Codes because of their versatility and
ability to provide the best insights.
Dynamic QR Codes on product packaging can help brands and retailers to analyze the number of customers
that have scanned the QR Codes.
Smart packaging that has dynamic QR Codes can help brands to track and monitor purchased goods with their
respective apps to create important business opportunities and to increase customer satisfaction and loyalty.
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Adhering to regulatory standards and compliance

Several countries including the US have strict regulations on maintaining and adhering to the food standards in
order to be able to serve the consumers authentic products.
The Food Safety Modernization Act (FSMA) needs consumer packaged goods companies (CPGs) to be able to
recognize the immediate supplier and recipients of a product, owing to the responsibility to the manufacturers
to monitor the path of the products.
Track-and-trace via QR Codes or RFID through product packaging can help retailers scan and retrieve data for
all the inventory items instantly across the entire value chain.
This method also decreases recalls as well as minimizes the impact by pinpointing the exact location of any
contamination that has occurred by easily locating the products.
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3 ways to boost sales and increase customer
retention using QR Codes on product packaging
These methods are usually how brands leverage QR Codes on their packaging. Apart from these, incorporating
the following actions can also impact a brand’s ROI and boost sales –

1. Increase sales with transparency

QR Codes on smart packaging and product labels serve as a terrific arena to increase sales.
By placing QR Codes on products, they can become an integral part of the product. Or, in other words, they
can create an upbeat marketing strategy to increase sales and engage customers.
Customers in this era want to know what goes inside their products, and the demand for transparency is more
than ever. Thus, the more information a brand provides, the customer will purchase the product with more
conviction and the faster the decision will be made.
For instance, a company adds a QR Code onto a package of wheatgrass formula to instruct the customer about
the product usage, best practices, and directions of use. This information will not only be useful but will also
encourage the customer to spread the word and encourage them to repurchase the product.
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EZ Deals offers Zapier integration with dynamic QR Codes to automate trigger notifications.
Once your business integrates your account with Zapier, you can set certain triggers upon scanning the QR
Code on the product package.
Zapier automatically sends out predefined messages to the customer as soon as scanning the product is done
by consumer.
By implementing these practices, QR Codes indirectly and directly increase the interaction level between the
brand and the customer, creating a seamless connection.

2. Utilize Loyalty programs

65% of a company’s business is initiated from the existing customers.
Also, by increasing customer retention even by 5% boosts profits by 25%-95%.
EZ Deals strongly believes that QR Codes for smart packaging can help brands and businesses boost sales and
retain customers by implementing loyalty programs.
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QR Codes for loyalty programs can help identify a customer, their likes, requirements, and buying habits, thus
increasing sales and generating a positive ROI.
You can place QR Codes on food packages, or any kind of product package to encourage customers to scan
them. You can also link the QR Code to a landing page that is dedicated to loyalty programs such as coupon
codes, discounts, or free product trials.
For example, a customer scans a can of soda and your business’ landing page alerts the customer that they
have received bonus points with which they get another free can. This approach works wonders with
customers. Also, 67% of loyal customers spend more than new customers.
Plus, it costs 5-25X to invest in a new customer. Therefore, QR Codes for smart packaging to boost customer
retention and increase loyalty serves as a powerful tool.
QR Codes can also be used to collect reviews and feedback from your customers to improve your business’
product or service quality. Using QR Codes for feedback forms instead of traditional paper forms save a lot of
time and office expense, while streamlining and thus amplifying the customer experience. This process adds a
lot of value to your brand perception, helping your business to personalize the experience and serve your
customers better.
Want to create feedback QR Codes for your product?
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QR Codes for Loyalty Programs: The Power of Rewards

80% of customers say they are much more likely to purchase products from a brand that offers them rewards, and twice
as likely to recommend to others. Businesses love loyal customers and for a virtuous cause – 67% of loyal customers
spend more than new ones.
And, it costs about 5-25X to invest in a new customer than to retain an existing one.
According to Juniper, 4 billion mobile-based loyalty cards will be activated by 2022 out of which, QR Code-based loyalty
programs are set to grow by 5.3 billion.
However, when it comes to loyalty programs, one size does not fit all. Customers love personalized loyalty programs. So
much so that, according to the Synchrony Financial poll, 80% of American adults are enrolled in some type of loyalty
program.
A well-thought-out, hyper-personalized QR Code based loyalty program can increase customer retention, keep KPIs in
check, and generate a positive ROI.
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3. Initiate predefined communication for better customer
engagement

Another method to increase customer engagement is by initiating communication with the brand and the
consumer.
For instance, you can place QR Codes on the packaging then you can predefine these QR Codes to trigger a set
of actions such as “give a call, send a message or even an email” upon scanning the QR Code.
Considering all the time that can be saved instead of feeding in the number manually in order to call or send a
message to a customer, or entering in the email address in order to send an email, triggering the QR Codes to
take over this process is a very viable option . This action can also be tied in with a loyalty program too, to
boost the interaction.
Initiating communication can help greatly in understanding the customers and targeting their needs to serve
them better. Integrating this action with analytics to calculate the number of initiations received with respect to
each action and personalizing offers for the customers based on it can create a powerful combination.
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Why are QR Codes for loyalty programs essential?

In this era of modernization and sustainability, age-old plastic coupons and loyalty programs are not just
outdated but also a hazard.
A mere 18% of plastic card-based loyalty users remained active after 3 months as opposed to an 83% mobilebased loyalty program.
In addition to this, there are a few more advantages when including QR Codes with loyalty programs1. Faithful customers convert and invest with brands they like more often – as much as 79%.
2. Businesses who keep their customers happy increase their ROI remarkably. Since these businesses cater to
their customers personally, users end up spending more than the others.
3. The combination exponentially increases traffic via different channels. (omnichannel platforms)
4. The pair improves average revenue per user. (ARPU)
5. The combination boosts the percentage of order frequency.
6. Strengthening the relationship between customers and the brand to increase customer retention and
advocate brand marketing is one of the benefits.
7. Building a network and being presented an ample opportunity to grow amongst peers is another benefit.
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What drives the right QR Code-based loyalty
program?

Although there is no consistent solution for handpicking the perfect loyalty program, personalizing them based
on your customers can help your business to resonate with them.
The correct fine-tuning of loyalty programs can garner a substantial amount of ROI. Four out of five top drivers
of member satisfaction and engagement associate it with the brand experience.
Besides, as much as 66% of consumers modify their brand spending to maximize loyalty benefits.
Here are a few boxes to tick to follow the best practices for personalizing your loyalty program:

1. Implement personalized messaging
QR Codes for loyalty programs serve as a great avenue for customer retention. As stated previously, customers
connect on a higher level if a brand personalizes loyalty programs based on their taste, shopping, and
spending behavior. By leveraging dynamic QR Codes as coupon codes, you can use customer analytics to
provide and fine-tune relevant and timely offers.
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2. Make use of an omnichannel platform
Approximately 2.7 billion users have access to smartphones. Using this to the maximum advantage, businesses
can fully leverage QR Code-based loyalty programs on multiple forums.
Allowing customers to engage with the business and brand in more than one way such as emails, mobile apps,
flyers, direct mail campaigns, and social media platforms increases your brand influence.

3. Create a tailor-made strategy
Identifying your business’s goals and strategies to accordingly plan its KPIs and ROI is essentially ideal. Keeping
these parameters in mind, make sure that you fine-tune personalized loyal programs based on customer
expectations and use the correct technology.

4. Efficient communication
Using data insights from analytics, you can contact customers through the channels they often use.
For instance, if the QR Code-based loyalty program is more often used via emails, then you can send out an
email to the customers and offer them an incentive or maybe a hyper-personalized coupon based on their
spending habits.

5. Location-based push notifications
Your business can make use of proximity marketing tools such as beacons and NFC tags to locate customers
when they pass the perimeter of the business location.
Push notifications can be a great method to reach out to the right target audience bringing out maximum
returns. For example, if a customer is passing by a cafe, you can send them a message with a 10% discount to
try their new coffee.
Location-based push notifications can act as a great tool to bring back previous customers, especially if a
loyalty program is integrated.

11 ways to leverage QR Codes for loyalty programs
As consumers have grown more susceptible, brands and businesses have become more inventive in their
offerings. Ergo, in-store promotions, payments, and loyalty programs are now easily available via QR Codes.

Here are a few methods to implement QR Codes for loyalty programs –
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1. Social media

Facebook, Instagram, and Twitter serve as a great platform for branding content.
According to Visual Objects, 22% of millennials said offers and promotions on social media compel them to
visit a website, compared to 29% of Gen X and 38% of baby boomers.
You can add in a CTA when including a QR Code-based loyalty program and share instructions on how to use
these coupons in case customers aren’t aware of QR Codes.
Tip: Include a link and QR Code so users who cannot scan the QR Code can leverage the coupon. Advertise
the loyalty program so it reaches the audience that does not follow your page.
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2. Email campaigns

Email campaigns enable businesses to customize their loyalty programs and cater to different segments of the
target audience to increase the download rate.
For instance, including a QR Code-based loyalty program along with the weekly newsletter or special product
releases entices the customer with an additional pass or discount upon scanning the QR Code-based loyalty
program.
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3. SMS campaigns

Sending loyalty programs via SMS is an effective way of communicating to your customers.
You can place your business’ URL containing the QR Code for easy activation and request that the customer
presents this QR Code at the nearest location to receive a discount on their favorite item or a best-selling
product.
Tip: Personalize the message with the customer’s name and interest.
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4. Mobile App

For brands and businesses that have an app such as a mobile wallet, sending your message across a QR Codebased loyalty program within the app is perfect. For example, you can help the customer add the loyalty
program to their app by allowing them to click on “Add to the Wallet” or “Save to Phone.”
According to a study, 71% of customers are more likely to redeem their loyalty programs if they are mobilefriendly. Thus, in-app loyalty programs are not just useful but also drive a high ROI.
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5. Receipts

Receipts are a fantastic place to promote QR Code-based loyalty programs and coupons if there is an added
incentive.
We reached out to Joe Flanagan, the lead project engineer at Tacuna Systems who leveraged QR Codes for
loyalty programs. He stated that the loyalty programs are printed on the receipts of existing customers which
are directly linked to the company’s promotional page in order to offer special discounts, proving to be highly
beneficial.
You can encourage your customers to scan the QR Code for an additional discount or a free sample of a fresh
product. This will not only entice them to scan the QR Code but also to come back to the store.
Tip: For a QR Code based loyalty program on the receipt, make sure to train store employees to remind
customers about the existing offer. You can offer bonuses or other incentives to increase compliance.
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6. In-store

For businesses with a physical store, promoting QR Code based loyalty programs in-store is imperative.
In-store loyalty programs can be run via posters, at the check-out aisle, or through a print ad.
Adding QR Codes on products is another great way of keeping the customers engaged and adding them to the
loyalty program post-purchase.
Tip:
1. Place the QR Code-based loyalty program(s) near areas of congregation such as entry/exit points, POS, or
waiting areas.
2. Include the QR Codes near products throughout the store that are relevant.
3. Include a CTA for all QR Code-based promotions.
4. Do not forget to include a short URL for customers who don’t have access to smartphones.
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7. Tier-based system

A tier-based loyalty program is the most common type of loyalty program. It allows customers to move up the
tiers by increasing the reward value based on their increased purchasing.
Finding the perfect balance between fine-tuning offers and desirability is a challenge most companies face.
One such way around those difficulties is by implementing a tier-based QR Code loyalty program to boost
loyalty and to encourage more purchases.
You can place QR Codes in review feedback forms and on posters near waiting lines or your team can provide
them to your customers on a brochure during sales and whilst promoting any new product. Your team can also
make sure to let the customers know that upon scanning the QR Code, they get rewarded.
There is a stark difference between a point-based system and tier-based system – customers are keen to
holding on to short-term programs versus long-term programs.
Tip: Present a small reward for customers who sign up for the tier-based loyalty program as a token of
appreciation. This ultimately helps customers repeat purchases and by increasing the reward value, the
customer also moves up the loyalty ladder.
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8. Point-based system

Aside from tier-based loyalty programs, a point-based loyalty program is the most common type of loyalty
program.
The formula is simple: regular customers earn points, which can be redeemed to buy a product or service and
sometimes earn a reward.
You can include QR Codes as a part of the point-based loyalty program and convey to the customers that they
get additional points upon scanning. Whether it is a discount, special product sneak-peek, or a freebie, it all
depends on the points accumulated.
A handful of companies use a staggering method, bridging the relationship between points and a concrete
rewards program. This can be the key to a successful loyalty program.
Tip: When opting for a points-based loyalty program via QR Codes, keep the conversions simple and intuitive.
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9. Connect with customers via games

Gamification of your loyalty program can drive more users to sign up. 53% of customers say they are interested
in using game mechanics.
Including games and game-like elements within a QR Code based loyalty program can not only make it
interesting for customers to engage, but also can pique their interest in knowing more about the program.
Here a few ways to include games in the loyalty program –
a. Declare a contest
Include QR Codes in the store premises, emails, mobile apps, and webpages. Promise a high-value reward
upon scanning the QR Code to submit anything that drives the KPI – i.e. design ideas, recipes, or music.
b. Include challenges
Add a level-based game like a scavenger hunt or maybe an in-store game to create fun challenges. Include a
QR Code for every level to guide the customers.
With every challenge completed, reward the customers with a freebie, a discount on an item, or a shoutout on
social media.
Page 25 of 42

This not only drives long-term commitment to foster repetitive purchase behavior but also garners attention on
social media to reach business goals.
c. Set up sweepstakes
Include QR Codes on post-purchase addons such as lottery tickets or an invitation to an event.
d. Place a prize wheel
Set up a prize wheel with multiple offers on each quartet. Include QR Codes on each quartet to claim the offer
instantly.
Place the prize wheel in waiting areas, where lines are, and entry/exit points.
Read about how to employ QR Codes for events

10. Partner with a different company

Coalition programs (strategic partnerships with another company) for customer loyalty can be very beneficial
for increasing customer retention.
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Utilizing analytics to track and analyze customers’ shopping behavior to strategically partner with a different
company and offer customers what they want is a smart business strategy.
You can encourage customers to scan QR Codes and offer an additional discount, free product, or any other
incentives with the partnered company to drive up sales and ROI.
Also, this method can be a great avenue to grow both companies’ networks and open new doors for business
opportunities.

11. Online advertising and retargeting
Leveraging marketing to make sure people hear about your company using the right keywords and the proper
outreach methods can be an excellent way to grow your revenue and customer base.
You can include QR Codes on all online advertisements and encourage customers to scan them for exclusive
access, free shipping, or additional discounts.
Tip:
1. Run split A/B tests to gauge which campaign is working out the best.
2. Leverage CPC (Cost Per Click) as opposed to CPM (Cost Per Impression) to make sure your business only
pays for advertisements that generate new customers.
3. Add a CTA.

EZ Deals’ Augmented Reality Studio
Best HP Reveal Alternative in 2020 | EZ Deals
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HP Reveal, an extended reality platform by HP is effectively shutting down its services and products, the
Augmented Reality Studio and Link Brand Protection after 2 years of being in business.
This decision has left a lot of customers looking for the best possible alternative to HP Reveal.
We’re happy to announce that EZ Deals is stepping in with an end-to-end solution to replace HP Reveal.
EZ Deals offers a comprehensive QR Code solution that can be used to deliver an AR experience when the QR
Code is scanned.
Here are two ways your business can implement our QR Code solution:
Using markers: Instead of the logo in the QR Code, upload a marker that triggers an AR experience. Here’s a
guide as to how you can create your own marker.

Image Source
Using filters on social media: You can also create AR experiences using filters on Instagram or Snapchat.
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Levi Strauss X Snapchat
Image Source
Levi’s and Snapchat celebrated Pride Month in 2019 by sharing a QR Code that allowed shoppers to virtually
try on a trucker jacket. Users could also order it through the app and share a photo or video of it on Snapchat.
Use Snapchat’s Lens studio to create AR lenses

Where can you use AR QR Codes?
1. Retail: From consumer engagement to cross-selling, AR QR Codes are quite ubiquitous. IKEA’s Place app

allows users to place furniture in their space before they make an actual purchase. Puma’s flagship store
makes use of QR Codes that allows customers to take selfies with their mascot. This entire experience is
powered by Augmented Reality.
2. Education: One of the biggest proponents of QR Codes are teachers and students in the classroom.
Students can bring their projects to life and teachers can disseminate information visually in 3D.
3. Real Estate: Imagine being able to sell to potential buyers even when you’re not physically present! With a
QR Code embedded on a smart sign, buyers can view the house in 3D and take a virtual tour.
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Link Brand Protection
•

Protect & Track

EZ Deals’ QR Code Solution for enterprises allows your business to have a custom domain as well as a custom
URL that serves a dual purpose:
1. It deters any unauthorized access to the QR Code and prevents any malicious attempts to trick customers.
2. It is a clear indicator to consumers that the product that they have purchased is genuine. Our customers in
the CBD industry use our solution to provide their consumers with a CoA or Certificate of Authentication to
ensure that counterfeits are not sold.
Robust analytics is the backbone of our QR Code Solution. Along with general data around the number of
scans by location, time and date, you can also integrate Google Analytics to get deeper insights into how your
product is being distributed.
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Seamless integration

Our QR Codes work anywhere – online or offline. You can also download the QR Code in one of your preferred
formats – PDF, JPG, PNG, EPS or SVG.
Also given how versatile QR Codes are, your business can put it to use for just about anything. Here are some
of the top QR Code use cases for marketing.
Our QR Codes can also be scanned via the native camera app and a multitude of apps like Paytm, Amazon, and
Snapchat.
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Customer engagement

The same QR Code designed to protect your brand can be leveraged to engage customers.
1. Acquire new customers: You can deliver coupons and offers in stores to drive purchases. We have a builtin Coupon QR Code and a Landing Page Creator that allows you to create landing pages in less than 5
minutes.
2. Retain loyal customers: You can gather crucial feedback using the QR Code via our built-in forms and
send personalized emails. Your business can also drive loyalty programs with QR Codes making it easy for
customers to sign up instead of the usual wait at the checkout line.
3. Track analytics: You can leverage our analytics to understand which type of campaign works the best and
dig into Google Analytics to devise targeted campaigns that you can set up in real-time.

Why EZ Deals is the best alternative to HP Reveal
1. Dynamic QR Codes: The link to the QR Code can be changed at will using dynamic QR Codes in real-time.
Our platform is perfect for split A/B testing or updating information and avoiding human error.
2. Multi-lingual QR Codes: If your audience is lingually diverse, why shouldn’t your QR Code be? Our platform
allows you to set up campaigns that redirect users to the appropriate landing page based on their phone’s
default language setting.
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3. Retargeting online on Google and Facebook: Customer engagement doesn’t end at the store. You can
retarget anyone who has scanned your QR code online on Google and Facebook with a one-step integration.
4. Customized QR Codes: Why choose a boring black and white QR Code when you can create multi-colored
QR Codes with a logo that is aligned with your branding?
5. Automation: You can save time with our Zapier integrations. You can get notified every time someone scans
your QR Code or you can send an email every time someone completes your feedback form.
6. Robust API: You can use our QR Code API to create all kinds of QR Codes and integrate them into your
system.
7. Dashboard built for you: Our entire platform is plug-and-play with no coding required, allowing you to
create campaigns effortlessly.
Make the switch from HP Reveal to EZ Deals today! Talk to our experts in real-time that can build a personalized
solution for you.

QR Codes in Healthcare: Why it makes a difference?

A number of hospitals have already leveraged the power of QR Codes. In addition to that, pharmaceutical
companies have also implemented QR Codes on their medicines to instill trust amongst their patients.
Here are a few ways to include QR Codes in healthcare –
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1. Patient identification

Typically, healthcare systems have always been built as siloed architectures.
Patient data is not uniform throughout the storage system or, sometimes, they may not even exist in another
department.
According to a study by Harvard Business Review, a platform must be accessible to reveal the patient’s medical
record to all parties involved. Thus, patient identity management is vital for any healthcare system.
QR Codes can serve as an important tool in helping healthcare providers to keep track of their patients
throughout their locations. QR Codes can be embedded in the patients’ medical bracelets and their medical
history datasheets in order to access their information. This is vital because identification errors can not only
lead to an improper diagnosis but other risks to the patients such as medication errors and sometimes even
death.
All patient information from admission to discharge, medical prescriptions to even their previous health history
for doctors and caretakers to provide quick service can be accessed via QR Codes.
Have questions about QR Codes? Read this blog post to answer all your queries.
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2. Healthcare marketing

The healthcare system hasn’t heavily invested in marketing. Although a collective number of hospitals deny
that their service isn’t a business, it inevitably is.
QR Codes are more than ideal for the healthcare marketing field. Healthcare providers and pharmaceutical
companies can leverage QR Codes to promote their business and increase awareness at the same time.
For example, you can include QR Codes on leaflets, brochures, and bills that can be given to the visitors and
patients. Upon scanning, these QR Codes can direct the users to a landing page which can explain the
infrastructure of the hospital, teach cleanliness, share success stories, and teach other methods to treat a
patient.
Also, healthcare systems are a hot commodity in the private equity market. With each passing year, private
equity deals continue to set a new record. As a result, it is crucial to jump on to the marketing board; QR Codes
can make a huge impact in increasing patient visits, profit, and reputation.
QR Codes in healthcare marketing can also be used on a plethora of marketing materials such as:
1.
2.
3.
4.
5.

Emails
Newsletters and flyers
Online advertisements
Billboards
Medical published materials such as journals and theses

Read about types of QR Codes
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3. Drug safety

The healthcare system and pharmaceutical companies strive hard to maintain authenticity and ensure
eradicating undetected items in the manufacturing of medicines. QR Codes in healthcare, especially for
medicines, can be a strong tool to tackle counterfeiting.
Drug counterfeiting is a global threat. QR Codes in healthcare for drug safety can go a long way in tackling
drug counterfeiting and the correct administration of medication to patients. Medicine packages now come
with QR Codes on them to be more transparent about the manufacturing process, expiration date, and
ingredients in the drugs.
QR Codes on medicines can also alert caregivers administering the medication about the exact dosage, timing
of the medicine, and procedure of the medication to be given, thereby, saving time and error.
China has administered ingestible QR Codes on medicines to fight drug counterfeiting. These 3D ingestible QR
Codes can be scanned before consuming to see the composition of the drug and authentication. In addition to
this, the University of Copenhagen has also proposed ingestible paper-like medicine with QR Codes on the in
order to make the process of consuming medicines marginally easy.
Read about QR Code mandate on drug labels
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4. Medical equipment information
Hospitals and medical colleges are entirely dependent on the pieces of equipment they use. The correct
functioning of medical pieces of equipment is vital for the effective delivery of care. With the wide range of
medical pieces of equipment used, QR Codes can be deployed to ensure the proper functioning of the
equipment.
Important information regarding the equipment can be attached to a landing page, upon scanning the QR
Code. Healthcare professionals and operators can use a smartphone or an app to scan the QR Code to get
access to manuals, operating instructions, and videos about setting up any equipment.
QR Codes on medical pieces of equipment can enable caregivers to learn about them in a short time as
opposed to reading lengthy manuals, which is not only time consuming but also less understandable. In
addition to this, these QR Codes can also alert healthcare officials in case there is any malfunction of the
equipment or the need for replacements in a rather seamless manner.
Read about interesting QR Code statistics here

5. Maintaining authenticity
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Oftentimes, a patient is not treated correctly for their sickness because caregivers are not prepared. Every year
over 400,000 people die from medical errors. Doctors and healthcare providers must have accurate information
about the patient’s health condition. The first responders need to know.
QR Codes in healthcare for cross-checking authenticity is convenient, timesaving, and rather beneficial. In
fact, 38% of smartphone users in the USA say that mobiles are essential to access health information.
A study by Family Caregiver Alliance found that uncoordinated care patients accounted for 46% of drug costs,
32% of medical costs, and 36% of total costs. Additionally, on average, uncoordinated care of patient’s costs
were 75% higher than those compared with patients whose care was coordinated.
QR Codes serve as the correct tool to obtain a patient’s medical history in order to maintain authenticity.
Medical bracelets, medical tags, and folders have QR Codes embedded in them to provide instant and
convenient access to caregivers.

6. Health tracking

As aforementioned, QR Codes in healthcare can be a great asset for a number of useful things. One such use
can be to track the progress of a patient’s health status.
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In cases where the patient isn’t advised to step out of their houses where they could be a potential threat to
the community, QR Codes can act as a great tool to alert their doctors about their health status.
In light of such a scenario, the infamous Coronavirus spread in China has given birth to the deployment of
color-coded QR Codes and health codes to help keep patients in check. The Chinese government has recently
partnered with AliPay and WeChat to roll out these color-coded QR Codes.
These health codes can alert the right people regarding the level of infiltration of the Coronavirus
infection. This initiative has proven to be greatly helpful to avoid further spreading of the deadly virus in the
country.
QR Codes can be leveraged for daily tracking of a patient’s health status, medication required, special dietary
instructions, and additional tests, if required.

7. Asset tracking
Medical institutes and hospitals handle plenty of assets such as tools, medical samples, tests, and equipment.
The healthcare field is especially in dire need of asset management and tracking systems. Any form of
mismanagement and error can have grave consequences, sometimes leading to death. In addition to that,
medical instruments and equipment are immensely expensive and hard to retrieve.
Traditional methods involved to track and maintain equipment are very time-consuming, and laborious. Also,
they create a high chance of human error as well.
QR Codes for asset tracking and management tackle all the above-mentioned problems without any hassle. QR
Codes can be used for equipment to track it in real-time, update numbers, alert operators in case of any
emergency, and send feedback.
In addition to those benefits, having a user-friendly dashboard can serve as an extremely handy tool in asset
tracking. By implementing QR Codes in healthcare, hospitals can save capital by eliminating the use of
expensive scanning devices.

8. Procedure information for patients
Hull University Teaching Hospitals included QR Codes in all their patients’ leaflets to download a copy of the
medical information whilst they are still on the premises.
Patient and procedure information is vital in helping caregivers and patients understand the care they are
getting regarding their condition and preparing them to be sent home from the hospital.
Dynamic QR Codes are used on the leaflets to change the information accordingly which can also be printed
and translated to 100 other different languages. Thus, they are accessible by a much larger audience.
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Smartphones are used in every industry. Patients and caregivers especially use the internet to gain knowledge
about their illness, oftentimes reading the wrong information. In such cases, hospitals and medical centers must
implement QR Codes to educate them about the medical procedure, risks, and benefits involved to minimize
damage.
QR Codes in waiting areas
For example, QR Codes can be put in the lobby area for patients to get access to their respective doctors and
ailments. QR Codes can also be placed in a patient’s post-treatment booklet to contact the closest healthcare
unit for assistance, give answers to common questions, and information about treatment.
A study by Annals of Family Medicine found that doctors spend more than half of their time in E.M.R. This
insinuates that less time is available for patients and doctors are more likely to face issues like burnout. In such
cases, QR Codes can be attached to every patient to let them know about their wait time, and common
treatments involved.

QR Codes in healthcare: An element of difference
Most healthcare systems still rely heavily on traditional procedures when it comes to patient identification,
form filling, billing methods, and transparency. The medical field is continuously changing their methods and
experimenting with the latest technology to help combat illnesses and find viable solutions rather swiftly.
QR Codes in healthcare can benefit the medical field like none other. QR Codes can replace the old paperbased management system, reduce error levels, and track medication in a rather hassle-free way.
Deploying QR Codes in healthcare will also save hospitals and medical colleges a huge chunk of resources
since QR Codes (Dynamic QR Codes) can be edited, analyzed, and tracked to help patients.
In an era where everyone is equipped with smartphones, incorporating QR Codes in healthcare only makes
sense.
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Say yes to tech-savvy practice

Source
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According to a source, 91% of adults have their mobile devices within arm’s reach 24/7. This usage can be an
added advantage for the healthcare system to incorporate technologies such as QR Codes to present
healthcare professionals, patients, and caregivers’ access to information rapidly.
In addition to that, 80% of physicians use smartphones and medical apps.
Although the healthcare industry has been hesitant to adopt mobile devices in the past due to IT security
guidelines, safety, and compliance, more and more institutes find it acceptable because of the
convenience. With the growing rate of technologies in the healthcare system, QR Codes can be a breakthrough
tool to help professionals and patients instill a layer of transparency.
Nearly 90% of respondents utilize smartphones within their organizations to engage patients in their
healthcare. Tech-savvy technology is especially paramount in the healthcare industry considering all the
mishaps that are involved.
QR Codes can help the industry to keep up with the times because smartphones truly have the potential to
drastically improve patient care and health outcomes.
Leverage the power of QR Codes to create healthcare QR Codes or (contact us) with one of our experts to get
started!
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